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EGGER FLOORLINE: FLOORS FOR PERFECT MOMENTS
“My perfect one”: EGGER has created a new edition of the premium FLOORLINE collection, presenting laminate flooring for perfect situations and moods.
EGGER has extensively revised the premium laminate flooring collection for professional fabricators. The pan-European manufacturer highlights its elevated standards with a sophisticated story, a selection of decors and textures that is harmonised down to every detail and numerous innovative services for distributors and fabricators. The market launch is planned for the beginning of 2012 and the introductory phase for distribution runs from the start of September to the end of December 2011. 

“Additional benefits for distributors and fabricators, wherever possible and reasonable," is how Stefan Pletzer, Director Sales & Marketing at EGGER Retail Products, describes the approach behind the new FLOORLINE collection. Key factors for EGGER to accomplish this objective include design, innovation and service. The look, feel and technical properties of the flooring must be convincing in order to maximize customer satisfaction. User-friendly, functional new marketing tools designed to maximize ease of use and user acceptance have been developed for presentation, consulting and sales. New services are intended to enhance networking between distributors, fabricators and EGGER. 

A COHESIVE AND SOPHISTICATED STORY
Who hasn’t experienced those perfect moments? Moments when everything just fits, when you are at peace with yourself and the world. These are precisely the moments EGGER is striving for with FLOORLINE. “The story behind the collection is tremendously important in order to help the fabricators in the course of sales consultations. With ‘The perfect one’, we have created a story that stimulates positive memories and emotions,” explains Stefan Pletzer. 
As they browse the brochure, fabricators and customers “visit” authentic personalities in harmonized rooms who are in the midst of experiencing a perfect moment. The various situations and rooms have been chosen to maximize identification potential. Even though the moments represent everyday situations, they exude energy and are highly attractive. In these scenarios, the FLOORLINE floors are part of an overall image defined by high design quality. All of these living and working situations highlight just how much interior design affects our wellbeing. Select furniture, appealing colors, stylish fabrics and of course trendy flooring from the FLOORLINE collection support this “wellbeing”. “EGGER helps fabricators create the ideal environment for the next perfect moment of their customers,” Pletzer says. 

AUTHENTIC DECORS AND TEXTURES
In these room situations, FLOORLINE reveals the design possibilities offered by modern laminate flooring. Four current design trends had a major impact on the decor developments: “Authentic”, “New Natural Style”, “Vintage/Used” and “Materials”. A total of 60 decors in seven product groups are presented in the new FLOORLINE collection – and more than half of them are new developments.

In order to maximize the authentic appearance and touch of the decors, nine surface textures are offered in total. 

Here the highlight is the new “Grand Canyon” texture, exhibiting an unrivalled, perceptible surface depth for laminate flooring. A second innovation is the new “Natural Pore” synchronous pore, which is applied to 2-strip decors for the first time. “We underscore the authenticity of the decors with our textures featuring a highly defined 3D appearance and touch,” says Eva Kernmaier, Decor Management Flooring at EGGER Retail Products. “The authentic appearance of wood in the FLOORLINE collection makes it appear as though it were taken from nature. Knots and grains with large florets are in keeping with current trends, along with a lively interplay of colours.” The surfaces are also convincing from a technical perspective: the Vintage, Grand Canyon and Authentic textures meet slip-resistance class R10.

Trends and naturalness are revealed by the premium FLOORLINE collection in a wide variety of versions. Simple grey and brown hues with the “Natural Pore” texture are found alongside a striking rough cut appearance with the Vintage texture. Material reproductions such as concrete and metal are not only intended to open up entirely new application possibilities in the field of shop fitting, but also to appeal to new target groups for laminate flooring. 

Boreal Pine and Beachhouse Pine are two decors considered representative of the new collection. “The decors feature signs of use and traces of weathering. Such a vintage appearance is very popular in the market right now. This not only applies to flooring, but to the interior design as a whole,” explains Eva Kernmaier.
INNOVATIVE MARKETING TOOLS AND SERVICES
The brochure and decor book are key elements in consultations and for the sale of the new collection. Designed in the style of a magazine, the FLOORLINE brochure has two parts: the story section with visits to various harmonized rooms, and the product section. The decor book in the new A3 format shows every decor in a large room view and a large detail view. A customer version of the book, which can be customized with the logo of the distributor, is also available. “The design of the original samples for the collection is also highly sophisticated. All of the samples were reduced to a thickness of 3 mm (0.12”) in order to keep the weight down for easy handling. This makes them ideal for consultations at the customer’s home or business,” says Michael Gerbl, Head of Marketing and Product Management at EGGER Retail Products.
The POS displays for the fabricator’s business premises have been updated as well. Sophisticated room visualisation software is also available in the form of the Virtual Design Studio (VDS) PROFI 2.0. All decors can be applied to a wide variety of room situations at high resolutions and own room photos can be uploaded for the visualisation. “Advantages for fabricators include the fact that all decors from the EGGER ZOOM interior design programme are also available, and that wall colours can be changed as desired,” Gerbl says.
FLOORLINE BECOMES A COMMUNITY
During the development of the new FLOORLINE collection, EGGER has maintained close contact with distributors and fabricators. “This is the only way to obtain essential feedback and create an integrated, effective collection that is tailored to the actual requirements in all regions,” Michael Gerbl says. 

With FLOORLINE, EGGER is initiating regular distributor meetings involving all interested European distributors. The objective is to facilitate networking between the distributors and with EGGER. Valuable experience will be collected as a result, mainly to simplify and improve daily business processes. A bonus programme in the market introduction phase also comes into effect with the new FLOORLINE collection. 

Since fabricators have unique requirements, a partner programme has been created just for them under the name “EGGER Innovative”. This forum features regular invitations to events and continuing education seminars, free orders from the samples shop, an entry in the online directory and a bonus programme. 

Both distributors and fabricators will receive the updated newsletter with valuable hints and news. Free tickets to trade fairs will also be provided to the members of both groups. “Industry, distribution and fabrication – we all work together towards the common goal of supplying end customers with the ideal flooring for their perfect moments. At EGGER, we believe that networking will help us reach this goal more easily and quickly. We are looking forward to many productive discussions,” says Michael Gerbl.
	Factbox 
Floorline

	· “The perfect moment” as story, inspiration and customer promise
· 60 decors with regional adaptations,    9 textures, glueless Clic installation
· “Authentic”, “New Natural Style”, “Vintage/Used” and “Materials” as    key trends
	· Effective new marketing tools for presentation, consultation and sales
· New forums for networking, continuing education and further development between industry, distribution and processing
· Coherent overall concept as the basis for all developments




